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PAY FOR PLACEMENT PUBLIC RELATIONS

PayPerClip is earning media attention.
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Pay-for-Placement PR - The What,
Why and How of No-Risk, Pay-for-
Results Media Placements

Adults Living at Home Prime
Targets

Educating and Recruiting New
Customers: The Pay-For-Placement
Public Relations Model from a CRM
Perspective

Pay-for-Placement PR - The What,
Why and How of No-Risk, Pay-for-
Results Media Placements

Is The Road To ROI Paved With
Pay-For-Placement PR2

Billing Practices - Billing Models
That Pay off for Both Sides

Marketing Wisdom for 2005

CEO or not, Stewart holds co's
success recipe

Martha Stewart Looms Large Even
Without CEQ Title

The Urge To Unbundle; From music
to PR, consumers are increasingly
demanding products and services
ala carte

Driving Traffic with PR: PayPerClip

Risktakers Can Find Profits with Pay-
For-Placement PR Firms
Pay-Per-Clip. Paperclip.

New theories in PR: PayPerClip!
PR Pay-for-Placement to Debut
PR Pay-for-Placement

PR Industry Catches Up With 21st
Century Demands

Stephenson Group Launches
PayPerClip

Stephenson Group Launches
Affiliate PayPerClip

New Pay-for-Placement PR
Agency
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Bacon'’s PayPerClip, a new pay-for-

ExpertPR placements public relations
agency
BtoB Online Stephenson Group to launch '‘pay-

for-placement' PR agency



